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THE HISTORY CHANNEL.
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India -
South Africa
Japan

Turkey
Northern Cyprus
Germany

Korea
Sub-Saharan Africa
Switzerland
Austria

Saudi Arabia
Greece

UAE The History Channel® reaches over 235 million
Kuwait

Mexico _ o |
Bhutan in 134 territories and in 20 languages.

TV households worldwide

Brazil
Chile
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“ Crime & Investigation Network Affiliates
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Crime & Investigation Network™ reaches over 37 million

households in 10 languages in 87 territories.
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The Biography Channel® reaches over 67 million

tv households over 11 languages in 23 territories.




Our Programming Lcil

e Major output deal with AETN International (who license the
brands to FOXTEL) delivers exclusive programming

e Acquisition of relevant programming from worldwide
distributors (Australian, British, European, Canada and
other US program makers)

e Local Production
- Fully funded programming (platform initiatives)
- Co-productions
- Acquisition of produced programming



What Are We Looking For? e

e Unique and compelling exclusive programming that will
drive subscription

 Programs with an Australian (and NZ) perspective — local
stories

 Programs that cater to our specific genres which are
targeted to our audience (History male 40+, Cl female 35+)

* Projects that have great promotional opportunities and
marketability

e Projects which can extend across more than just the linear
channel (mobile, website etc.)

e Short Form Programming (interstitials)
« Educational projects for schools
| -

CLASSROOM


http://www.thehistorychannel.com.au/classroom/default.aspx

Local Productions Lcil

THE HISTORY CHANNEL

— The Battle of Long Tan

— The History of Australian Radio
— Australian Icon Towns

— Weary Dunlop: The Quiet Lions
— Spitfire Guardians

— The Great Australian Lockout
— He’s Coming South

— Beyond Kokoda (2008) FOXTELX
— 90" Anniversary of the Western Front (2008)

S THE
HISTORY
CHANNEL,
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Local Productions

CRIME & INVESTIGATION NETWORK

— Crime Investigation Australia
Produced 16 episodes
10 more in 2008

- Short Form Programs WITNESSTHENI-EW-.'L-. :’x
® Ice CFISIS UNCUT EPISODES ' crime mvesn
« Missing Persons

FOXTELD
131787

crime
o =
investigation
Cltox ?




FOXTEL Delivery i

« National audience (2 million homes through
~OXTEL, AUSTAR and Optus).

« FOXTEL IQ STU (hard disk drive PVR)

« High Definition service (mid 2008 launch)
« FOXTEL by Mobile (33 channels on Telstra 3G)
« FOXTEL by Broadband (trial completed)
 Virgin Blue planes (24 live FOXTEL Channels)
 Push VOD (On Demand service)

 |nteractive services (in program remote record)



http://www.cnet.com.au/dvdpvr/pvr/0,239035861,240053624,00.htm
http://www.virginblue.com.au/Personal/Services/OnBoardEntertainment/Live2air/WhatisLive2air/index.htm
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THE HISTORY CHANNEL.

February 17, 2008 THE SUN-HERALD

By ANDREW TAYLOR

Smallis beautiful .. mmmmmmﬂummm

Cheap and cheerful online comedy

Phatos; Jacky Ghossain

A 10-PART romantic comedy shot on
the cheap for the internet could
hetald the future of broadeasting and
amove away from multimillion-

Pink Dragon features The Secret
Life Of Us star Samuel Johnson as a

kleptomaniac, played herame&
Away’s Ella Scott Lynch.

It was shot over two weeks in
Sydney ata cost of just $65,000. By
contrast, an hour of television drama
E:mstmmr:gpmdum,an#h&

upcoming World War Il epic
Pacific, filmed in Melbourne,
reportedly hasa $150 million
budget.

Pink Dragon producer Matt
Reeder said he expected the show
would be launched on new social
networking website,
wwwdallus.com, next month.
S dghs

ising on the site, a naming ri
and placement.
g, b
pite its pa
schedule, Pink Dragon’s production
values were high.

“The good thing about the
internet is that it is viewed on a
small screen and people don't have

Tight schedule .. Ella Scott-Lynch, Samuel Johnson and Arthony Hayes.

surround sound on their computer,” Television and Radio School, said

he said. theﬂnureufbmadcasﬂnglayin
The castincludes Joel Edgerton,  producing content for different

Travis Cotton, former Big Brother  platforms, pointing to TV shows

inmate Krystal Forscutt, and Paul Spooks and Lost, which had online

Goldman, who directed lastyear's  content such as games to support

award-winning Suburban the brand.

Mayhem. He said shows like Pink Dragon
Internet entertainment continues  attracted | audiences at

to grow as viewers switch off their
TVs and spend more time surfing
them&ﬂes,r.hedue £

Peter ctor of Digiral
Media at the Australian Film,

lunchtime: “People are locking for
ashort sharp hit. It doesn't have to
be the same duration asa TV show

as asir’s compelling and
:aii?l.]rl!:;d for ﬁmdiﬂﬁ."
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